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CLASSIFIED ADS
Ad deadline is Friday Noon for Tuesday’s publication.

Payment must accompany ad.
Use this convenient form to submit your ad to us for publication.

(One word per blank.)

with

Select Publications:
(Per Week Charge)

Broadcaster ($6.60/15 words; 30¢/word after 15) _____________

Missouri Valley Shopper ($4.00/15 words; 15¢/word after 15) +____________

Norfolk Area Shopper ($3.75/15 words; 15¢/word after) +____________

Columbus Area Choice ($2.80/15 words; 15¢/word after) +____________

York Trades ’N Transactions ($2.30/15 words; 15¢/word after) +____________

Albion AdVisor ($3.00/15 words; 15¢/word after) +____________

or

Ultimate 9 – 9 papers ($39.45/15 words; $1.50/word after 15) _____________

Bold Face Type ($3.00):______   Photo ($5.00): ______ +____________

Number of Weeks to Run Ad: x ____________

TOTAL COST: _____________

Name: _________________________________________________________

Address:________________________________________________________

City/State/Zip: ___________________________________________________

Phone Number: __________________________________________________

Check______   Visa______  MasterCard______  Exp. Date:________________

Credit Card Number: ______________________________________________

Signature: ______________________________________________________

Select a Category:
❍ Agriculture ❍ Auctions ❍ For Sale Merchandise ❍ Pets
❍ Announcements ❍ Employment ❍ Lost and Found ❍ Real Estate

❍ Automotive ❍ For Rent ❍ Miscellaneous ❍ Want to Buy

Select Publication:
Per Week Charge
Broadcaster/Plain Talk ($8.10/15 words; 30¢/word after 15)  __________

Reaches 13,000 homes 
Combo into the Missouri Valley Shopper ($4.10/15 words; 15¢/word after 15) +__________

Combination reaches 35,000 homes
Bold Face Type ($3.00):______ Photo ($5.00): ______ +__________
Number of Weeks to Run Ad: x ____________ +__________

TOTAL COST: __________
Call in your ad to 605-624-4429 Fax your ad to: 605-624-2296

Email your ad to: penny.tucker@plaintalk.net
Or place your ad online at www.broadcasteronline.com

Name:–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

Address:––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

City/State/Zip:––––––––––––––––––––––––––––––––––––––––––––––––––––––––
Payment   
❍ Cash ❍ Check ❍ Credit Card 

❍ Mastercard   ❍ Visa

CC# ––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

CCV: (3 digit code on back of the card:––––––––––––––– Exp. Date:–––––/–––––

Signature:–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
(Bring in this form with your payment to The Broadcaster Press.

Payment must be received before the ad runs. Thank you!)

Classified Ads
Use this convenient form to submit your ad to us for publication.

Ad deadline is Friday noon for Tuesday’s publication. Payment must accompany ad.
(One word per blank.)

BroadcasterTHEBroadcaster
201 W. Cherry Street • Vermillion, SD 57069 • 605-624-4429

1 2 3 4 5

6 7 8 9 10

11 12 13 14 15

16 17 18 19 20

21 22 23 24 25

Select Publication:
Per Week Charge
Missouri Valley Shopper/Broadcaster/Plain Talk  ($12.90/15 words; 45¢/word after 15)  __________

Combination reaches 35,000 homes 
Combo in the Norfolk Area Shopper ($4.95/15 words; 15¢/ word after) +__________

Combination reaches 68,000 homes
Ultimate 8 - 8 papers ($43.70/15 words; $1.50/word after 15) +__________

Broadcaster/Missouri Valley Shopper/Norfolk/Albion/Columbus/
Freemont/Penny Press/Plain Talk

Bold Face Type ($3.00):______ Photo ($5.00): ______ +__________
Number of Weeks to Run Ad: x ____________ +__________

TOTAL COST: __________
Call in your ad to 605-665-5884 Fax your ad to: 605-665-0288

Email your ad to: classifieds@yankton.net
Or place your ad online at www.missourivalleyshopper.com

Name:–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

Address:–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

City/State/Zip:––––––––––––––––––––––––––––––––––––––––––––––––––––––––
Payment   

❍ Cash ❍ Check ❍ Mastercard   ❍ Visa

CC# –––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

CCV: (3 digit code on back of the card:–––––––––––––– Exp. Date:–––––/–––––

Signature:–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
(Bring in this form with your payment to The Missouri Valley Shopper. 

Payment must be received before the ad runs. Thank you!)

Classified Ads
Use this convenient form to submit your ad to us for publication.

Ad deadline is Friday noon for Tuesday’s publication. Payment must accompany ad.
(One word per blank.)
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319 Walnut • Yankton, SD 57078 • 605-665-5884
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 WANTED WANTED WANTED
 Buying all types of SCRAP IRON

 Farm Machinery • Cars & Trucks
 References Available • Top Market Prices Paid

 Home: 402-945-1512 • Cell: 402-533-3640 Home: 402-945-1512 • Cell: 402-533-3640

SIOUX FALLS — Nearly
all drivers feel drowsy driv-
ing is an unacceptable
behavior, yet almost one
third admitted to driving
while drowsy in the past
month, according to the
AAA Foundation for Traffic
Safety. In light of these find-
ings, and in recognition of
Drowsy Driving Prevention
Week (Nov. 6-12), AAA
South Dakota is alerting
motorists to the dangers of
this common, yet underesti-
mated driving practice.

“In many ways, driving
drowsy is similar to driving
drunk-awareness decreases,
reaction time slows, judg-
ment is impaired, and your
risk of crashing skyrock-
ets,” said Mark Madeja,
spokesman for AAA South
Dakota. “What’s more, driv-
ers have a tendency to
underestimate the impact
being tired has on their
driving, which puts them-
selves and others at risk.”

In its 2010 study, Asleep
at the Wheel, the founda-
tion found that one of every
six deadly crashes and one
in eight crashes causing

serious injury involves a
drowsy driver. Furthermore,
the foundation’s 2011
Traffic Safety Culture Index
revealed additional findings
related to drowsy driving
which include:

• 32 percent of drivers
admitted to driving while
“so sleepy (they) had a
hard time    keeping [their]
eyes open” in the last
month. 

• Two out of every five
drivers admit to having fall-
en asleep at the wheel at
some point, with one in 10
saying they had done so in
the past year. 

• More than eight out of
10 (82 percent) view it as
unacceptable for someone
to drive when they are hav-
ing trouble keeping their
eyes open. 

• More than half of driv-
ers (56 percent) rate people
driving when they are
sleepy as a very serious
safety threat. 

“With these eye-opening
statistics in mind, we urge
motorists to pay special
attention to their driving
behavior and take action if

they are exhibiting signs of
sleepiness,” said Madeja.

Warning signs of sleepi-
ness include: 

• Having difficulty keep-
ing your eyes open and
focused, and/or having
heavy     eyelids, 

• Difficulty keeping your
head up, 

• Drifting from your lane,
swerving, tailgating, and/or
hitting rumble strips, 

• Inability to clearly
remember the last few
miles driven, 

• Missing traffic signs or
driving past your intended
exit, 

• Yawning repeatedly
and rubbing your eyes, 

• Feeling irritable or
restless. 

To remain alert and pre-
vent a fall_asleep crash,
AAA offers these tips: 

• Get plenty of sleep (at
least seven hours) the night
before a long trip, 

• Stop driving if you
become sleepy; someone
who is tired could fall

asleep at any time —
fatigue impacts reaction
time, judgment and vision,
causing people who are
very sleepy to behave in
similar ways to those who
are drunk, 

• Travel at times when
you are normally awake,
and stay overnight rather
than driving straight
through, 

• Schedule a break every
two hours or every 100
miles, 

• Drink a caffeinated
beverage. Since it takes
about 30 minutes for caf-
feine to enter the blood-
stream, find a safe place to
take a 20-to 30-minute nap
while you’re waiting for the
caffeine to take effect, 

• Travel with an alert
passenger. 

For more information on
drowsy driving, including
the Foundation’s brochure,
“How to Avoid Drowsy
Driving,” visit
www.AAAFoundation.org. 

AAA WAKE-UP CALL

One In Six Fatal Crashes Involves Drowsy Driving

LINCOLN, Neb. — The Nebraska Department of Health
and Human Services is sponsoring a new statewide cam-
paign called “Defend Against Diabetes.” The campaign’s
goal is to promote the use of a new interactive website,
www.defendagainstdiabetes.ne.gov, to educate the public
about the risk of developing Type 2 diabetes and to pro-
vide practical, easy-to-use strategies for diabetes        pre-
vention. 

The campaign emphasizes six key areas: eat healthy, be
active, avoid tobacco, maintain a healthy weight, learn
about diabetes, and see your doctor. All of these messages
are designed to increase the public’s awareness of how
they could be at risk for diabetes and to encourage them
to visit their doctor and get tested for              diabetes.

“The website also includes a Diabetes Risk Assessment
Test, which is a quick and simple way to determine if you
are at risk for diabetes,” said Dr. Joann Schaefer, Chief
Medical Officer and Director of the Division of Public
Health. “It’s free, takes less than a minute and could be the
‘wake-up call’ to people unaware that they already have
diabetes or pre-diabetes.”

More than 100,000 Nebraskans now have either Type 1
or Type 2 diabetes. That’s enough to fill both the
University of Nebraska Memorial Stadium and Devaney
Center combined.*

The American Diabetes Association recommends test-
ing for Type 2 diabetes: 

• In people younger than 45 if they have a family mem-
ber with diabetes, are overweight or obese, or have any
other risk factors for diabetes. 

• At age 45 in the absence of other risk factors and then
repeated every 3 years. 

The campaign will be promoted through statewide
print, radio, and billboard advertising along with social
media. 

For more information about the “Defend Against
Diabetes” campaign or to take the diabetes risk test, go to
www.defendagainstdiabetes.ne.gov.

Diabetes Awareness
Campaign Kicks Off
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