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§ ¥ Spring Cleanup $
Don'‘t throw it to the curb.

S We pay CA$H $
$ on the SPOT! $
s Furniture * Electronics * Tools - Bikes $

s Fitness Equipment - Lawn Mowers - Etc. $
S Now Open Sundays - Noon-5pm §
$River City Tool & Pawn$
S. I 215t & Broadway * Yankton §
SERSS-  665-3588  $
SEEEEEEEEEEEEE-E-R-

DAVE SAYS:

The Free Dinner That Wasn’t Free

Dear Dave,

How do you feel about
the free trips and dinners
timeshare communities
offer as part of their sales
pitches? Isn't it a little like

playing with fire?
—Brilane

Dear Diane,

You're close. I think it’s
more like playing with fire
while you're sitting in a
puddle of gasoline!

Listen, there’s nothing
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For All Your,SfeeI

NGINEERING

* Flat Bars ¢ Solid Bars * Angle Iron <Channel Iron
* Round, Square & Retangle Tubing
« Many More types of steel to choose from

We Want to be Your Steel Supplier

Contact Bob at 605-665-7532
4400 W. 31st St., Yankton, SD 57078

o

Need:s!

(%

ood about a timeshare.

hey have no redeeming

ualities whatsoever.

esides, in most of these
deals the food is bad and
they'll stick you in a room
that’s not so hot, either.
Timeshares are one of the
few consumer products
that have a 97 percent
dissatisfaction rate. It’s
virtually impossible to
find someone who's glad
they bought in to one of
these things!

[ know people play
%ames with this scenario.

hey think they’ll get lots
of free stuff by just sittin
through a sales pitch an
then saying no. But why
in the world would you
want to waste vacation
time or even one weekend
of your life letting some
salesperson twist your
arm?

Plus, you've got the
added problem that most
folks aren’t as tough a sell
as they think they are. If
you're not careful, you'll
end up agreeing with the

uy on a couple of sill
things, zoning out while
the presentation wears
on, and next thing you
know, you're driving away
as a timeshare owner!

Don't take a chance on

etting stuck with one of
those things, Diane. It’s a
dumb idea!

—Dave

CAR LEASING IS 100 PER-
CENT STUPID!

Dear Dave,

Do you have any
advice on vehicle leasing
for business purposes?
['ve heard that the
expense is 100 percent
deductible.

Anonymous

Dear Anonymous,

Yeah, and it’s 100 per-
cent stupid, too!
“Fleecing” is absolutely
the most expensive wa
to operate a vehicle. What
you're talking about is
rationalizing the fact that
you want a vehicle you
can't afford. It’s a bad
idea.

Dr. Tom Stanley inter-
viewed tons of million-
aires while he was writing
his book, “Stop Acting
Rich.” In the process, he
found out that 80 percent
of them had never leased
a vehicle. What does that
tell you? It tells me if you
want to be rich, you need
to do what rich people
do—and they don't lease
their vehicles! Plus, I real-
ly don't care if it’s 100 per-
cent deductible. Guess
what? [ get deductions on
the vehicles owned by my
company. It’s called
straight-line depreciation.

Never lease a vehicle
for business purposes. If

you don’t have the cash

to pay for it outright, then

You can't afford the thing.

t’s just that simple!
—Dave

CAN STAY-AT-HOME MOMS
BE INSURED?

Dear Dave,

Do stay-at-home moms
need disability insurance?

Dear Sarah,

Yes, they do.
Unfortunately, they can’t
get it right now. Under
current law, you must
have an earned income in
order to receive disability
insurance.

Now, it’s possible to
get disability insurance if

ou have a business at

ome. In that case, you'd
need to show two years
worth of tax returns to
prove that your self-
employment was actually
generating an earned
income.

My wife’s been a full-
time mom for 25 years,
and | know how hard she
works and how much she
does every day. Believe
me, if she could get dis-
ability insurance, we’d
buy it in a second!

—Dave

* For more financial
help, please visit daveram-
sey.com.

CLASSIFIED ADS

Ad deadline is Friday Noon for Tuesday’s publication.

Use this convenient form to submit your ad to us for publication.

Payment must accompany ad.

(One word per blank.)

Select Publications:
(Per Week Charge)

Missouri Valley Shopper (58.35/15 words; 30¢/word after 15)
Reaches 22,000 homes

Combination reaches 35,000 homes

Combination reaches 68,000 homes
Ultimate 8 - 8 papers (543.70/15 words; $1.50/word after 15)

Freemont/Penny Press/Plain Talk
Bold Face Type ($3.00): Photo ($5.00):
Number of Weeks to Run Ad: x

Combo into the Norfolk Area Shopper ($4.95/15 words; 15¢/word after)

Combo into the Broadcaster/Plain Talk ($4.55/15 words; 30¢/word after 15) +

Broadcaster Press/Missouri Valley Shopper/Norfolk/Albion/Columbus/
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